CH 4
Corporate Social Responsibility (CSR)




From this chapter study will make you aware

» 1. Definition of social responsibility of a business organization
» 2. The beginning of the concept of corporate social responsibility

» 3. How are business organizations around the world taking social

responsibility actions

» 4. How will business organizations face economic restrictions and legal

obligations? When business organizations are socially responsible

» 5. How are social responsibilities of business organizations on a global level



Addition to the business following the legal guidelines Must also
be in the course of ethics Business must know, apply ethics and apply

social responsibility

Ethics Issues (Ethical issues) is a problem arising from the
relationship between business and those involved, whether it be
investors, customers, employees, competitors or communities, with each
group dealing with ethics in the matter. One thing Which will influence the

management of the organization

Currently, there are 3 important organizations that clearly act in
social responsibility: (1) Corporate Social Responsibility of Businesses in
the United States (2) Council of Citizenship Good of companies in Japan
(3) Organization Responsible for the business society in Canada with the
objective of maintainine commercial success by focusing on ethics, human

beings, communities
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ANT9N 4.1 (Organizations supporting corporate social responsibility)




» 1. The definition of social responsibility of business

Corporate Social Responsibility (Corporate social responsibility )
means conducting business in a manner that is appropriate for law and
ethics. Taking into account the interests of those involved Both those who
are directly involved in the success of the organization As well as those

affected by the entire business direct and indirect

Business organizations should have responsibilities in three
important areas as follows: (1) Economic Responsibility (Economic
responsibility) (2) Legal Responsibility (Legal responsibility ) () Social
Responsibility (Social responsibility )

The challenge is to harmonize the main objectives of the business
with the ethics (Ethics) by choosing what benefits But not against the law

Various regulations And ethics



» 2. The beginning of social responsibility of business organizations

In the United States, attention has been given to corporate social
responsibility since the 20th century. At that time, business organizations
were attacked with too much power. And without social responsibility
People have tried to stop the power of the business through various laws,
such as protection laws. Monopoly (Antitrust law) Bank regulations
(Banking regulations) Consumer protection law (Consumer protection law

law )

In the 21st century, it was the beginning of a new concept of
corporate social responsibility. 2 Principles are the principles of fund
assistance and the principles of guardians, as in Table 4.2 showing the

basic principles of responsibility. To the society of business organizations



ANT1IN 4.2

(Foundation principles of corporate social responsibility)
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1. Fund type help principle (The clarity principle) This principle has

the idea that members of society should help each other

2. Principles of guardians (The stewardship principle) . This principle
has the idea that The senior management of the organization is like a
cuardian or caretaker. (Stewards or trustees), believing that the relevant
groups will receive the help and benefits of the company's operations,
which will make those the management of the company is trusted by the

public
3. Discussion about corporate social responsibility

Support and arguments for the social responsibility of business

organizations Shown in Table 4.3
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» 4. The balance between economic responsibility, law and society

Businesses have 3 responsibilities: (1) Economic Responsibility to
Shareholders (2) Legal Responsibility (3) Social Responsibility Although
sometimes the responsibility in all 3 areas There may be conflicts. In

which successful business organizations must manage their responsibilities.

Consistently
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From Figure 4.1, we can explain in detail 3 things as follows

1. Awareness of personal interests (Enlichtened self-interest) To have
social responsibility Which must continue with the changing needs of the
people. Companies must be able to be aware of profound social

problems. Including having to anticipate the impact of Proceed

These predictions are called Awareness of personal interest
(Enlishtened self-interest) means these companies must be aware of

social problems without ignoring economic problems in the organization

2. Economic and social requirements (Economic options and social
responsibility ) Social responsible companies have sacrificed their profits.

To support social work



» 3. Legal requirements and corporate social responsibility (Legal
requirements versus corporate social responsibility) Legal regulations
will mention the minimum standards that an entity must comply with
in some companies that operate more than from the law. And some
companies want to change the law In order for the competing

companies to receive more socially responsible

Social responsibility therefore means bringing that organization's
behavior to standards that are consistent with social conditions and are

valuable



Shareholders' interests and other relevant interests. (Stockholder
interest versus other stakeholder interests) top executives and board of
directors expect to perform as much value as possible. In terms of
company owners and investors in order to able to pay dividends to

shareholders at a higher rate

However, shareholders are not the only related group that executives
must consider. Must realize that all relevant parties must be taken into
consideration The concept of corporate social responsibility, both in the
same direction and in the opposite direction, can be found in the table

4.4
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» 4. Social responsibility of business organizations around the world

Social responsibility reflects culture and traditions. As well as

different forms in different societies

Japan's external trading organization [The Japan External Trade
Organization (JETRO)] reported the results of a Japanese company survey
in the United States. Found that about 80% Of branches in Japan that are
in America will respond to the involvement of various aid organizations By
providing financial assistance, which is considered the easiest way to

support the project up to 91%



For example, Indonesia has a social action that is considered the
foundation of the country's long history, but companies have been
involved in various social development activities. For example, collecting
funds for the environment and supporting small business owners. As well

as supporting the reforestation project of the community

Corporate social responsibility in European countries also has
different forms. Since the gsovernment has provided a lot of social services
The government representing the European Union (EU) has drafted public
policies that are motivated and are considered to reward the social

actions of company
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