Storytelling Skills for Design Work

Preechaya Krukaset
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Figure One: The two brain regions activated when we listen to facts.
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The Role of Storytelling in Design



awsn Storytelling in Design
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PERSONALITY: SENSE OF HUMOR, FAMILY-ORIENTED

“I'm a single mom, so if I'm not working, I'm taking care
of my kids. On my clock, every minute counts and it's
easy to get behind.”

she isn't able to touch it until she is finished cooking dinner

iith their homework. Often times, this means she can't
) the work before 9pm
. They require a lot

Joan has 2 kids: one S
ds even more time

of attention, and
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STORYTELLING CREATES EMOTIONAL DESIGN
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STORYTELLING ENABLES BETTER USER EXPERIENCES
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Personalization Emotion Supporting data
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‘Storyboard’ as a tool for ideation and concept

visualization
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‘Role-play’ as a technique for empathy and

testing
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‘Share Inspiring Stories’ for making sense of

learnings with your team
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