Marketing 6.0: The Future is Immersive
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degn Marketing 6.0: GgnulkuvavnIsaana
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Wuulnaau: The Phygital Natives
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Trend 1 & 2: Asutnuauazyusu (Content & Community)

Short-form Video Community-based Social
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Trend 3 & 4: n1sAaua: AI (Commerce & Intelligence)

Interactive Commerce Language Al
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Trend 5: aunsaiaoula (Immersive Wearables)
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Insvasivkan: amdasnssuuav Metamarketing (Key Structure: Metamarketing Architecture)
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Layer 1: The Tech Enablers

5 inaluladibusinziuvav Marketing 6.0
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Enabler 1: Internet of Things (loT)

Data Capture - n1svutayalulanasvy

Smart Cameras > Beacons
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Enabler 2: Artificial Intelligence (Al)

Data Processing - duavnaoasSy:
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Enabler 3: Spatial Computing

Experience Modeling - Liwuyaasvus:zaunsal
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Enabler 4: AR & VR Interface

The Interface - Us:qdlaniaiou
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Enabler 5: Blockchain

Infrastructure & Trust - lAsvasSIVAULGDUU
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Layer 2: The Environment ,_
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Extended Reality (XR) in Real Life
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The ‘Third Place’ Concept
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The Metaverse

tihlanaawlaulasivikuluaaulau (Offline-to-Online)
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