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(Tricomponent attitude model)

1. AaHdinta (Cognition)
2. AINSAN (Affect)
3. LlAAUINALNSNT (Conation)
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1) NITLEASAITNIANAGE (Support arguments: SAS)

2) NFLEAIAINH NN (Counterarguments: CASs)

3) nnalNTaUABURRITING (Source derogations: SDs)
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(Multiattribute attitude model)
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1. UWUURTIRBIVIARABLAYINUIAG (The attitude-toward-object model)
2. WUUFIRDINAUARLALINUNGFANSSH (The attitude-toward-behavior

model)
3. WUUITREIIARARLAINUNTIS /YT (The attitude—toward—-the-ad

model)
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(The attitude-toward-behavior model)
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(The attitude-toward-the-ad model)
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[J 6.7" OLED display

*[J* 1.55mm bezels
{o} A17 Pro chip
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<> 48MP Ultra Wide

-+, 5x Telephoto

Capture button

=~ Wi-Fi7
@®m 4,676 mAh battery

—= 40W fast wired charging
20W MagSafe charging
~$1,199 starting price
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5) Lmuémmu,mTi’Eu?umﬁLmzﬁﬂ%md@
(The Elaboration Likelihood Model : ELM)
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