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st Persona

Marketing
Team

BABYSHARK COMPANY

INDUSTRY : MANUFACTURER
AGE GROUP : 20 - 30+

QUOTE :

msaaiasulsu tdvdvuoadau laudaudakannd

DEMOGRAPHIC PROFILE

usBnag 10 U drdaviulkejagi stuin3 lsomuagiu
aynsusIMs aynsans saus a:s:eav
fiAgIAuRaaIKENnaTASOKEVAN tasIaqlak:Us:nou
snoud wausznoumstaulacalagn 25% Aru XXX (OuF
YamsHeMsHANQUANUMWMSHAAUVUSENMvKLQ
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DAY IN LIFE

Us:gudinouanAugn
Uy Remote Conference
Us:yuuasarusKis

BUYING-RAW MATERIAL
FACTORS

dunuch ualdarumwunasgu sausuldivuuudonaa
ua:adonaum Sandudavsnydvioadau iinaluladn
Tunauawy

ORGANIZATION SIZE

4,000 UTUTY (sounalsovuuas)

% Number : 123-456-7890

M Email : hello@reallygreatsite.com

9 Facebook : BabyShark Metal

@O Websi
oy Website : www.BabyShark.com

@ Line : @BabySharkMetal

LIFESTYLE

SuRQuaUAUMSHANTUAIUTaK:NDKUQ La:MSNS:EY
aumdmngaakassunidlak:iukan

MARKETING REPORT LINE

Marketing Head, Manager, Manufacturing Auditor

SOCIAL MEDIA CHANNEL

18 Facebook ua Line Wugavmvmsaadalusdn

BRAND

{dszuu BPO 21ALUSUG YYY Bialumsialiuonaisiin
SEUULINGU WSDUS:UUMSIANBAISHAOSU G8
guassAABlUSUNSUUDEID Error Udg GavlRtdIktAmA
vseniuganatuava

PAIN POINT
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GOALS
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- [\ PERSONA TEMPLATE

AGE 26 MOTIVATIONS PERSONALITY

OCCUPATION Record Store Manager Extrovert Introvert
STATUS Single -
Sensing Intuition
LOCATION New York, NY -
Thinking  Feeling
TIER Enthusiast -
ARCHETYPE The Massto . Jdudgng Pe -

I download tnes ~ MobileAp

“If I had a way to share projects
and collaborate in real time, that
would make my workload so
much easier to manage.”

Persona fluignmsasrsumdnansnzansnguihuangaanuniaiily
faununguihuanaviaanaluganaanianeliannislddayanisdanis
N1IAAIALATNITAL DL ADBNH dan1evia Persona aenuniliaanadnfyeting
{1N IUNIININALNENINITAAIAFI 7] INTIATANNID LI nnidaiasldansnnis
A areenguimang s awineusnansanesauligndnasdeanserlsann
Gﬂ’@ag@ﬁaﬁmnmgﬁé’fm?i@m@ ylnnsvihautdudaauanniu sansaviilinig
%:'ameﬁgugnﬁm gn‘ﬁ' antaan sanDeaIxNsaunldgnisvinausng o finaule
sae Fulunisadwisednla Persona
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Digital visa Feedback ann Touchpoint sine 9 aanun laidnaziily
Google analytics, Social Media Analytics, CRM siza Call Center
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Persona

aamauua a avval
919 33 U srelaaas 100k/ 1dau

Bio: U umuaamnas lla: UnUlUOSI’lUUO
1aa\) mssnmnsa\)ém\) uaumunao
INE DOHUUEIUF\']HO\)HU UU&USUJU
maaamasao llax UJU[HBE)[OF\OOU[E)ma

Goals

o ma\)mquuwu1ua~asw\)usouumabiu
mslggI0 msna\)lnﬂ) IamstLvme

Buying Criterias
ProductQualty [ B B
PriceSensibility [l Il 1l H W

Function BEERER
Service EEREN
SharingComm. W HE B B
Branding EEREN
Media Mix

Frustration
» Joalios avmnrhssivkagagy

Personality
Extrovert Introvert
|

Sensing Intuitive
&

Thinking Feeling

B
Judging Perceiving
—B
Social

of § §



USERresearch

URBAN

= oty L ;k

CULTURE ETHNIC

CEASSY

GenYin Thailand:2523-2542 >> 32%
20- 40 year 18.7 awuAau

Target Us:zuieu 600,000 person up
AmMamsaina=auls App. 30% -50%

CLASS : Aulgu: - AUSUNAATAIAWEIORG
Geography : Ing 12139 glsU uazawsm

WUSK1S, 011, uauaav, Youtuber, Influencer, AE,
Net Idol, sautGunv, vauldvau, Update Social,
yaumenw, Shuwdu, Gunand, dadaw, Wowwav,
dun3es, UULgIUWuUsa, aladloalduvavddiay,
(AVDANQ, BBUAIAIEVI, SASSSUBIE, Shaue,
Mix&Matchlunisucvodd, bau follower ooz,

mu Trend, soutlundvqo, Hlonanuaintiiuay,
kavlkaaliKkiausssuasAuwuaniki etc.

s1may 15,000 - 30,000/ ASY / AU
gan'*u 50,000,000/U



o | PERSONAS
*= | Tool template

FILL OUT THIS TEMPLATE
IN YOUR COLLABORATIVE ACTIVITIES

Project title

Name Usaki Sakura

Key feature / quality

Wan A f X
H f y J Y

Quote

I am happy with everything that | cho

se well for

my life

'Y DESIGN
e @ o RESEARCH
e e e LAB

Stakeholder group

Profile description
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Difficulties °°° v Loe e Jud s Brrundaa b Tulesiv
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-
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e
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A
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| PERSONAS FILL OUT THIS TEMPLATE
8 = Tool templote IN YOUR COLLABORATIVE ACTIVITIES

Project title Stakeholder group

Eve Lee aouliso 21y 35 0 ifiafiusainAdoono udnsaunsrdheunrgsionnsolny
SurihAtsatGulaua:is85an Paris danunu:ddusailunundwaoaveandoudoudulanudonuiaide
msuaniomdsunuuauaiBe ndisafansnnauraiudauusssurioa:Suanua:o:Susonidiluaghod
Gdovovisallunusndas: awnsoma:lsnanea agwldlunandeddu 1aoduluaudy aulouwsu

Quagunw ANUEEV I Busoumsthsdua:msihdonu uvtu:Ainsaundiuovisaus:aunnuduSotudugsio
uddaisawodunduidonadwiniiou Aa:fouyuuavuavdoay dvudadou Tassallluntotunodula
Adgaamunnigatudosars VOUGE awilunufiauannsou mitkowuadisnuavisaofomsavnuiusuddooa
wwsrisadomuinaluladinuasgaanaldan

Nome Difficulties ° o ° Communicate with family that have a differnce generation and belief.

P ——————r)
EVE (e ([« ] « HHll Hord to handie fast fashion.

Key feature / quality NSNS

Needs °°° Update the new trend every single day
Education, Freedom, Social, — -
Culture, fashion, identity ° o .'") Talk to her family across the world.
Writting about her experience througt out the day.

* Follow your own star! "

e o @ DESIGN
® @ o RESEARCH T & e e o o 02 5 o s £ e g ot 1y o ot e S o e T 10,2.0)
s e's Li o p—— e S R oy ¥ s bl A A




Ekkasit - Executive

Age 45

Job Title Managing Director
Level Top Management
Field

Education MBA

Bio

AniAnAne 1W1wea Digital

Marketing Agency il Hu3ms
nmsaanoaulay TinuydEm
gnananazug g lulng

CONTENT

SHIFU

Buying Criteria

Product Quality
i 5 8 B f

Price Sensitivity
Ease of Use

Support
il O ] O O
Job Responsibilities

* Yimsusun Ianunsaaiv
msanlula

Management, Sales * gu3msie Tnwanaaulay

* ANAHOY

Job Measurement

* gpATIBNALAN|S
+ afianuiiona lazasgnan
+ pafianwiiews lazaewinaw

Goals

ysEnamsavigaasuasilslamanimangiinali gnaniianudia
wa la lusmsuazagnniie: lgu3nsaaiiias winomiianwga lums

MULALDENNINUALLSENADLHDY

Challenges

PngnAiiaaaaiganivihuienanisld minowlisansaria
Tangna fivszindam difymisasmsadion issaaenagiog’

Organization

26 - 50 A

Industry
Advertising

Solutions of Interest

* Productivity

* Trendy workplace

+ Employee
satisfaction

Reports Line

+ with: COO, CFO

Quotes

NIRRT IRRRe
MU uaaugu v
alpiiinviaemlalisnuas
qanmnlidasd

Day in life

* Ussgngnauen
* U5:9 Video conference
+ Uz luuSun

Media Mix

Everyday 3

+ from: HR manager, Financial

advisor

Information Sources

+ Google

* Marketing &
Business Websites;
Content Shifu

* Exhibitions / Expos
i.e. DAAT

Often

inJQ)
sometines ({3

Journey Behaviour

finnNgNasNTafinARAAENIBINALSL

Aware ,
Tavl

Consider mniluiaanng singavauseuaasasaulmi
wsas i luusuduiug

Decide

9 Iiinggyi1 Report iminiaua



AIDEN

Sumittra - The Smart Lady

Background

Age 35
Occupation Marketing Director
Income >200K
Family Tan
Location inamuaciinau lagmggain
Education 1. Tn New York
Quote

Sudiadudiiinida 1o luwwsusiiug suzey
wusuatilai Mass sy wainla Tun
satiesi lalonaniuanie Werighiioan:
Audiasesy wasanaduiionndn

CONTENT

SHIFU

Goals / Motivation

sipamaiugimdeminguaueans luwaeeay
wazwInN Community 29AULDY

Frustration

ugwdaiuny uamgnen uaz s bug) via lim
\nsaausimelazn

Lifestyle

dilamannigrnaugnam i luwdendaend ldaes

uazBuimesiiinasnauad aniduzaudiassd luswemns

UALSR MNTUNTEUEANNY famugnmalnguazine

athessiane wacauiheaulaivesinnninaanled
Journey Behaviour

Aware Aanmgnasuazaaausaiuaa a lui
d a a a
NnFpAinARAMNNNBING, ..

Consider b -
Aumgayauu Google 1iagina

1 o [ -] a
Decide AuUALMILARENS|ALARES WazUsg
994913 Customer Service

Buying Criteria
Branding

Service

Variety & Up to date
Function

Price Sensitivity

Media Mix

Everyday
Often

Sometimes

LO®
OO0

Brand
They Love

Lululemon, Google, Apple

A B 0B B
A B B N
R B N§ O
R B B O
B O 0O O
&
v
Influencer
They Follow

Oprah Winfrey, Sheryl
Sandberg
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Goal Digital Markstiog Knowlodgo 0000000000
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Bio Expert luidou Digital Marketing N
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jesiica Smith

©fe -

= -

e '

L
L

LE R

e
’ -

Vir &N 1paminy

[ Background:
- Grew up in town
- Honors Student in High
School
- Served as President of
the Philanthropy Group
in High School

Sample Sally ‘

‘ Demographics:
- Millenial
- 22 years old
- College student
- Attends local university

Goals:

- Education Major

- Wants to eventually
work internationally
and teach children
abroad

Persona |
UD03NAADR:LS

Challenges:

- Not able to give as

‘ much since she is a

. college student

- Difficult to find time to
volunteer

A Common Objections:

- Not feeling valued for
her time spent
volunteering

- Not receiving

Hobbies & Interests: information in a timely
- Supports manner
c:ﬂd_rtien's S
Saares - Will get stuck with no
- Tech savvy
development
- Loves nature, i
oga, health opportunities
:(ood ' - Won't be able to find a
job in her field

Jill Anderson

“I'm looking for o site that will simplify the
planning of my business trips.”

Convenience

Speed
=S
Preferred Channels Loyalty/Milos
=
— Brands
-
Protactive [=—r—————— =] (NI ©Expedia
Tradtonal Ads
E—

wenore. (AR



