12 Social Media

Advertising Translation
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1. Tone and Register

Casual vs. Formal Language: Social
media often involves informal, casual

language, which may include slang,
abbreviations, or emoijis.
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The new Gucci Horsebit fine jewelry collection features delicate coordinated pieces embeilished
with the signature equestrian-inspired hardware from the 1940s, infusing looks with a touch of
heritage. Discover more ¢ i succiHorsebitle
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2. Cultural Adaptation

Localizing Memes and Humor:
Social media is rife with
memes, jokes, and cultural
references that might not
directly translate.
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Squid Game Season 2 arrives DECEMBER 26. #Geeked\Week
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The Heartstopper trailer is here and you're a blubbering mess. Happy

now?27?7?77?

Season 3 $@ October 3
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3.Textual
Characteristics

e Character Limits and Brevity: Social media platforms like
Twitter have character limits. You have to condense ideas
without losing meaning, or expand text appropriately for
platforms without character limits.

e Use of Hashtags and Mentions: Hashtags may need to be
translated or localized, or left as they are.
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Website : https://www.loreal-paris.co.th

Twitter : https://twitter.com/LOrealParisTH

TikTok : https://www.tiktok.com/@lorealparisth_store
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Beware the promise of gifts. #TheRingsOfPower returns
August 29 on #PrimeVideo. Follow @The Rings of Power

J3 original sound - Prime Video

pime’, primevideoth @
~  Prime Video Thailand - 7-27/

Following

AIsTIINUSAaIaNLvisaaInila
The Rings of Power wiu@au 29 &9ur1auil vi Prime Video

#PrimeVideoTH #ThelLordoftheRings #TheRingsOfPower
Huunueaua




4. Translating

Visual Elements

J \ / e Image-based Content: For posts that
Include text within images, please consider
how to translate the text in a way that keeps
It iIntegrated with the visual elements of the
post.

e Emojis and Symbols: emojis and symbols
may have different interpretations across

— cultures and languages, and whether to

keep them or replace them with something

<

more appropriate in the target language.


































Nail polish

i

40% Classy or posh/bougie
23% It's just nail polish

22% Don't mind me hehe
15% Self-care

Dotted line face

43% | want to disappear
25% | feel invisible

25% Speechless

5% Depression

2% Submissiveness

Dashing away
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38% Dashing away or fast

34% Farting

15% Exhaustion or out of breath
13% Smoking

50% Losing money

24% Gaining money

15% Flaunting or showing off wealth
11% Transferring money

Upside-down face
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38% Sarcasm

36% Smiling through pain

16% Same meaning as a regular smiley face
10% Passive aggression

51% Sadness

29% Sleepy or tired
18% Sickness

2% Disgusted

Persevering face

40% Frustration

31% Cringe

17% Helplessness

7% Sadness

5% Perseverance or exerting effort

Fearful face

63% Shocked or surprised
17% "This is horrible news"
11% Fearful

7% Sickness

2% "l just had a revelation"

Woman tipping hand

41% Oh well

35% Feeling sassy

19% | have a suggestion
5% Feeling sarcastic

Person getting massage

77% Massage

16% Rubbing temples out of frustration
or irritation

7% Exhausted




5. Platform-
Specific
Considerations

Varying Platforms: Different platforms like
Instagram, Facebook, TikTok, and Twitter have
their own style of communication.
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Instagram

e Visual-focused: Instagram's emphasis

lﬁ\

on high-quality images and videos
makes it ideal for showcasing
products or services visually.

e Influencer marketing: Collaborating
with influencers can help reach a
highly engaged audience.

e Stories and Reels: These ephemeral
formats offer a more casual and

interactive way to reach users.
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Facebook

e Diverse audience: Facebook caters to

)

a wide range of age groups and
Interests.

e Detalled targeting: Advanced
targeting options allow for precise
audience segmentation.

e News Feed and Marketplace: These
features offer opportunities for
product promotion and awareness.
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Twitter

e Real-time conversations: Twitter's

focus on real-time conversations
makes it suitable for time-sensitive
promotions and news.

e Hashtags: Trending hashtags can
help increase visibility and reach.

e Twitter Ads: A variety of ad formats,
iIncluding promoted tweets and
sponsored trends, are available.
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TikTok

e Short-form video: TikTok's emphasis on

=\

short, engaging videos makes it ideal for
viral content and challenges.

e Younger demographic: TikTok's user base is
primarily younger, making it suitable for
brands targeting this age group.

e Sound and effects: TikTok's unique features,
such as sound effects and viral trends, can
be leveraged for creative advertising.




Terminology

Social Media:
Landing Page:
Profitability:
Boost Post:
Sponsored Post:
Carousel Ad:
Video Ad:

Story Ad:

Lead Ad:




Terminology

Metrics and Key Performance Indicators (KPIs)

e CPM (Cost Per Mille/Thousand):
CPC (Cost Per Click):
CPA (Cost Per Acquisition):
CTR (Click-Through Rate):
ROAS (Return on Ad Spend):

ROI (Return on Investment):




