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ELEMENTS OF PERSONAL BRANDING
4 ELEMENTS

1. Identity 3. Success

2. Relationships 4. Usefulness



l.Identity
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e FNa:naunddudriauzownna ¢ NISAKUANTWANUUNADINSIKWALUSUS
e Us:N9U2YNAANNTW AITEN AIWIFD UAAIW o ASNNISNFNUY W:RIFIIBYKSOUANANT
1By adwlaataufuaiulaaiukdiv
o FolkwAULZMRI “1sUdulRs” ua: -1s1009n1S e IYAKUONAUIUIKUIPUAAGNWAISHDATS
doansols’
2.Differentiation (A2 WLANAW) 4.Unigue Image (mwanvainitduiondnual)
e A1sasANUInAUALONAWIINYARASU e MwiNKauTnoynanadu
o MIKWAUIOIWAUTALL:SIDDNINAUIIQ o IONANISAOAISOI WA NAUDUA:TAI W
o WuaudkSonmuanuauiawrniukiiaulns dau

e :NDUMAULAAIIUANANIDIUSUAUANS



ldentity

e Identity donisiikuadidau aju Differentiation
foN1SasSAWLANAW Yaui Positioning ¥e
AKUONTWANYUNADINISHDANS Ua:IKUaUUENTS
asw Unique Image k$onwsniduiondnual 3v
WJukaledriieyvov Personal Branding nus:au
M WESY




Identities

1.VISUAL IDENTITY 2.VERBAL IDENTITY 3.BEHAVIORAL IDENTITY
e Logo e Slogan e Activities
e Font e Jingle e Performance
e Color e Sound
e Product e Music
e Shop

e Context
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2.Relationships
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3.SUCCESS
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SUCCESS

1.Knowledge 2.Experiences 3.Credential 4.Backing
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SUCCESS

5.Social Value 6.Contributors 7.Connection 8.Signals
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SUCCESS

9.Audience Feedback 10.Context
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4.Usefulness
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Usefulness
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WORKSHOP
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