unin 2 m1ss:uldayKiua:nisavAIaIuIDY

Turning Business Challenges into Actionable Research

Y/

The Research Funnel
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The Research Roadmap

\ J
|

nadouaavaaanaavAu
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Step 1: msAuKIUeyKkIN1VSSAD

W Jouawanis ; ”
i) | - Ial P |

Min  dnduvu WAaAWSNLAQUUDSY
Aswaguudav
aMmwiaaau
U0SovIsSuu
yovanm
ulourarso
AnKUIalKU
=

l.'lh
-]
= {7

oVAIS

Uaym
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GAP ANALYSIS: RESEARCH PROBLEM IDENTIFICATION

100%

UeyK1n1s399

50%

amwUoa0u FoNAAKID

Ueykin1ossAD = WaawsNIAQUUDSY # Waawsnaovnis

WlsuA "Sovmadnd' LaAD 'Bavv' (Gap) NADVAISA1DSUIY
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RESEARCH PROBLEM FORMULATION:
FROM INPUTS TO FOCUSED INQUIRY

( anwuoaaauMeuan
) (AuuvlkU, inalulad)

My E— n— 1
DS

Joyawamsantuviu UszlGunivavauua:

(g2QuI8aA, QUNUIWL) wadinssuWusinA

A NotebooklLM



cr
=

AdIud1Aey (Significance)
- dvAuKSassAalads:losu
kSalu?

&3

K1l 'auAT’ ND:399KSalu?

AWlulUla (Feasibility)
- DUowa, vuus:uay,
laszal?

9Ss8gsssu (Ethics)
- ludanangKUIBUAzFiasSSUY
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AsSAIKUQUauLauavuayKa (Scoping)

AR Usttins (Who)
l['n - ssynautthkug
(Wi, 918, 91TW)

33@09 @uys (What)
@l - e’mﬁc‘la\)msﬁnu]}
(15U wadnssuNISED)

wun (Where)
- SsyaaunAnwy
(15U ASLINWY)

1Da1 (When)

=) - ¥dVaNIAUTaYA

03

A NotebooklLM



indovijon 1: SWOT Analysis

noiu

(Internal Factors) leﬁ\)
(Strengths)

Nlguoan
(External Factors)

lona audssn
(Opportunities) (Threats)

BiwauavNIWSOUUDVOVANSNLATEULLazNIYUDN
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\nSovijon 2: PESTEL Analysis

@
- .
(vo1AS1:kK .
Udd9guKn1AN
NS:NUSSAD

- OETIEEE
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Case Study: usuniASOLd101V

dawunisad (Scenario) n1sJLtAs1tK (Analysis Findings)
USUNIASOLE10IVEaUITANAY % e Social/Tech: anAnénelu
20% (u 6 Lou 2 Foooulad "
o 1 °* Competitor: Auwyon
N\\& oNG: petitor: AUULMMS
”H”n 5 aa1awiu TikTok

uhlUaUeyr139s (Leading to Research Problem)

A) NotebooklLM



Step 2: N1SAMKUQKIYDIDY

Good Topic . Bad Topic
Business

Problem
(Business Problem)

® 1. 5awu (Clear) e n)vauly

® 2. LAWY (Specific) e [uawisadala
® 3.5ala (Measurable)

e [uadaanasvnuloya
it

® 5. Unaum (Relevant) Research Topic

(Research Topic)
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l‘-' [ - p

dasA1SavKdUdI® (The Formula)

nauav [udsdds:] aa [dudsau] vov [aauitikuig]

Example 1 (Case Study): UsvsnidwacanmsaadulddainSovdionv
w'*nuuwamWas’uaauIau

Example 2: navavnisaaiaad “amamsﬁoéuiaz‘iaua\)@'uﬂﬂnIunsyqu
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AISNUNDOUISSUANSSU
(Literature Review)

S1IATIULKVAINTWUDVVIUIDY

& Uovaumsnimusidou (Avoid Duplication)

@ Aur 5oV’ yavAUS (Find the Gap)

444444 _—

f,
sl
‘l
-
A

s ‘:1.'«:"“"\’
~ L~ _— —

- ol
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dasA1SAVKIVIIVY
(Research Topic Formula)

Mulsdas: =l Oulsou G -8 Usssias/wun

(12281V: WauoaL AIsaa1addna ao msaaduldBo vov WuslnalunsviNwe
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| | | | | | | |

| | | i

| |
Step 3: msavA1a1uI98 (Research Questions)

l
Llsowssauu (Descriptive)

anAdulkeydonginia?

\

| | wondwdauwus (Correlational)

A slylswoatlaaduwusavgaauIgksalu?

— I

a T williae Z
galusIA uwamamsmoaubuahs‘alu

—t D . © a— ’ - |
nsmnnm\lunulnuw\)amlsq: U?




v ™
» 2
& 3 .

e - 3.3 & P A .

Us:innyuavA1a1udd8 (Research Questions)

IBOWSSTUUN 1IBVAIAUWUS 1IBVANKAQ
(Descriptive) (Correlational) (Causal)

@ || L || i

Aoo:ls? IDuagnvls? JuwusnukSalu? dowans:nuK3Salu?
(15U anA1EgIMIKs?) (8u ls1Bvalideduwus (18U NsaasIAEdona
AugaaU8lKku?) cdorlsk3all?)
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ANUATUIVAIAINIDING

X v

-a>wwnull (TooBroad) - dawu (Clear)
- Jawaluld (Unmeasurable) - Mla»sv (Feasible) |
- nswuAaouUagUad - -luamsunleymd

(Already Known) | (Significant)
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| | | | | | | | | | | | |
Step 4: msmKuadaaus:ava (Research Objectives)

.
Key Verbs:

waAnw (To study)

l
( Q ) Wawsguinau (To compare)

IWd31As1k (To analyze)
I(Wanadau (To test)




Caa

1A ‘MaN’ d ‘Saaus:ava’

wdavidu

ATNIUIDY: JOaUs:avA:
aon ‘081ns’ (Thinking) aon ‘9:mM’ (Doing)

AfLKaN: Jaaus:avAdavduduadgm ‘Wa..." (To...) laud
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D981V: ASTUANUYINISISIUAISTIUIIULEUS

? M

ATDNUIDY Jaaus:avaA

A1SPONISISUNISaDU 1. IWoRNWIanEUEASIAATS
auteusiu 3 YvKdaveuau ISoUASADUATULEUS...
AAla Wuagvls? 2. IWoAAwUeyKIasAIL
AoavAns...
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M)281v: AsaiAavissAdaaulau

“ »n > @

Urykn: AA: Jaqaus:avA:
£9QU190A Uaﬁaﬁwsmmwada IWOILASIEKADIL
AsaaguldBonrsalu? JUWUSS:KII1VSIAN

AUADIUAOV(DTED
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Kanmiswaudaaus:ava (Writing Objectives)

DO - AasgInAISlY DON’T - mnKkuly

IWaFAW (To study) IWa(KnsU... (To know...)
WWaUSgulnau (To compare)  Wwalhl(UlUs:lovd...
IWDILAS1:K (To analyze)

Ranada0 (To test) und ‘Us:losunmana:lasu

lulyInaus:=ava




| | | |

SR N

aduuUsaas:
(Independent Variable)
The Cause

@

| —

U ANSOa1a0dNa

J

Step 5: n1sAIKU

l

| | |

B

|

adouus (Research Variables)

N

\

audsmu
(Dependent Variable)
The Result

N

LU g2QUI¥Y

|

I

aoudsndunu
(Control Variable)
Constants

15U 918, IWF

l

i
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asauuudAalun1sdve (Conceptual Framework)

audsau auusmu
(Independent Variable) (Dependent Variable)

-— ad e

K0 / FONAVINSWa Wadws / aondavmsia

[WYUTUDIAWUTIUNUALLAENISNUNIUISSEUASSU



ASOULLUDAQANISIDY

auudsaas: audsou
(Independent Variables) (Dependent Variable)

e Udv07USIA doWacd
(Price Factors) (Affects)

e A WUNIGDHD e Msdazulpbo
(Trustworthiness) (Purchase Decision)
* $373nA
(Customer Reviews)

Moadwlulaanuduwus (Conceptual Framework)
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AWWDISaY 'd uds’ (Variables)

acuUsnaKuQlulwaQwans:nu Wantnadu»INNISASENT
(15U 38aau, s1m, Wslubu) (1BU Wwaduans, goaulg, AUWOWDID)
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A1SAVLASIIKAOUUSDINNHUA)

asauludAanalulduviiguldau
Julov Latna»n:

e 1. Msouviuddeiuadn
(Previous Research)

1
-t e

® 2. NQUANLAYIUDY
(Related Theories)

e 3. mstgumuusnsalpu
(Operational Definitions)

Knowledge

Experience
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DSISSSUN1SIVY (Research Ethics)

lunalKinaduasie A wdudiuad
(No Harm) (Confidentiality)
NLNIVSIVAYUADA(D SAYIADIUAUUDLUDYA

AJW8u8aU (Consent)
Wisauaavlasuvayauazgugaulagaunsio
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asuns:udunsIv¥ (Research Process Recap)

nundu t
aukilayk  Ussioulsykl  MKuQuauwa  ISsuAssy  Avauuagiu

1 2 3 4 H

6 7 8

[wguimlasy  aswiaSovida  1AUTILA JiAs1iKNa  asduazsigviu

9 10
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asulandudringy (Key Takeaways)

M Uy (Problem) @{ A1a1u (Question)

A9VIAADINTIVIIVSKITVAIIUDISY AOVFALIU 191DV
AUADIUAIOKIY ua:0aulaargvaya

@ janus:avd (Objective) | | 2. asouuwida
fio ‘msas:i’ (WaAnw...) (Conceptual Framework)

Uiy ‘Us:losd’ GaVIAUIMANQURLAVIUIVYSIVSU
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dsu: A2IUADQAAIVUIVVLIUIDY

Problem: goauigan

Topic: Upvoniuwacagaaurgaaulau

AsBaulev
Question: s1ALa:NsSIdTNaKsalu? NVAS:UDUAIS

(Alignment)

Objective: IWDI1AS1:KNANSNUUDVSIAY

Variable: s1A1 = a1saaduaBo
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Checklist & Conclusion

Gaie

[] Ist

rea

[] Ist

ne problem a
‘Gap’?

ne topic specific

ancC

[ ] Do the objectives
match the questions?

measurable?

[ ] Arevariables clearly
defined?

“A good research

question is half
the solution.”

 ——

—7
v
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“msavAamaiuiky wazanuululalkueg
aavBduauIMsSnasvassa waztdutnsSavKule
YOVAIUAIKUINIVININAMIASNHINDSY”

- Albert Einstein

alkaunAunsAuKIANBU



