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Course Specification (TQF3/0OBE3)
Section 1 General Information
. Course Code and Title
DCC2203 Global Trends and Culture in Creative Content
2. Number of Credit
3 (3-0-6) Credit
. Course Status
Major Required Course (Primary Course)
4. Responsible Faculty Member and Lecturer
Responsible Faculty Member : Tonphon Sapnirund
Lecturer : Tonphon Sapnirund
Contact Address: College of Communication Arts Building
e-mail : tonphon.sa@ssru.ac.th
. Semester Offered
Semester 1 Academic Year 2026 2t Year
. Pre-requisite (if any)

. Co-requisites (if any)
. Venue of Study

College of Communication Arts, Suan Sunandha Rajabhat University Nakhon, Pathom Campus
. Date of Latest Revision

1 February 2026
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10. Alignment with University Vision, Sustainable Development Goals (SDGs), and National

Higher Education Standards

University Vision
“A leader in developing

professionals”

Promoting self-learning skills for
work performance and
improvement for career

development (Lifelong learning)

Enhance digital literacy

The course supports the
university vision by
developing students’ ability
to interpret global cultural
change, identify emerging
creative-content
opportunities, and transform
evidence-based insights into
professional content
concepts for international

and multicultural audiences.

Students undertake independent
trend research, comparative case
analysis, reflective discussion, and
iterative project development.
These activities build the ability
to update knowledge
continuously and adapt to
changing media, audience, and

cultural environments

Students use academic
databases, digital trend-
analysis resources, social
listening examples,
multimedia platforms,
collaborative tools, and
digital presentation
techniques while
evaluating information
credibility, platform
influence, and ethical

data use.

Related SDGs: SDG 4 Quality Education; SDG 8 Decent Work and Economic Growth; SDG 10 Reduced

Inequalities; SDG 12 Responsible Consumption and Production; and SDG 16 Peace, Justice and Strong

Institutions.

National Higher Education Standards: learner outcomes in knowledge, skills, ethics, and character;

professional application; digital competence; global citizenship; and lifelong learning.
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Section 2 Course Description and Course Learning Outcomes: CLOs
1. Course Description
This course is about learning about global culture in the context of current trends of
contemporary media content focusing on how to apply the knowledge in multiple platforms

and learn to produce the media with global trends and cultural study.

2. UG LUIN LUnan1ANISANEN

Lecture Practice Self-study
45 hours/semester - hours/semester 90 hours/semester
3 hours/week - hours/semester 6 hours/semester

Course Type | Lecture O practice
3. Number of Hours for Individual Student Consultation
3.1 Academic Consultation
At least 1 hour per week is allocated for individual academic consultation outside
regular class hours, with additional appointments arranged upon request.
3.2 Use of Digital Technology in Academic Consultation
Digital platforms such as university email, Microsoft Teams, Zoom, and the university
learning management system (LMS) are used to provide online consultation, feedback on
assignments, and academic guidance.
4. Course Objectives
This course aims to develop students’ understanding of global culture, globalization,
contemporary media trends, and creative content; strengthen their ability to analyze cultural
identity, representation, diversity, power, audience behavior, and cross-cultural media flows; and
enable them to use credible evidence to compare global and regional content developments.
The course further prepares students to apply trend and cultural analysis in developing creative
content concepts for multiple platforms and international audiences while demonstrating ethical,

inclusive, culturally responsible, evidence-based, and collaborative communication.
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5. Course Learning Outcomes (CLOs)

CLO/LO 1 Be able to explain fundamental concepts of global culture, globalization,

contemporary media trends, and creative content.

CLO/LO 2 Be able to analyze cultural identity, representation, diversity, and power in

creative content across different societies and platforms.

CLO/LO 3 Be able to examine and compare global and regional content trends, audience

behaviors, and cross-cultural media flows using relevant evidence.

CLO/LO 4 Be able to apply trend and cultural analysis to develop creative content concepts

suitable for multiple platforms and international audiences.

CLO/LO 5 Be able to demonstrate ethical, inclusive, culturally responsible, and evidence-

based communication in written, oral, and collaborative work.

6. Relationship between Program Learning Outcomes (PLOs) and Course Learning

Outcomes (CLOs)

PLOs A133 (K) Nnwe (S) 2385530 ()| Amdnwaue (C)
PLO 1 v
PLO 2 v v
PLO 3 v v
PLO 4 v v
PLO 5 v v
PLO 6 v v
PLO 7 v v
PLO 8 v v
ANUFDNAADIURY PLOs/CLOs CLO 1 CLO 2 CLO 3 CLO 4 CLO 5
PLO 1 v v v
PLO 2 v
PLO 3 v v v
PLO 4 v v v
PLO 5 v v
PLO 6 v v v
PLO 7 v v v
PLO 8 v v
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Cognitive Domain Psychomotor | Affective
CLOs (Knowledge) Domain Domain

R U Ap An Ev C (Skills) (Attitude)

CLO1 4

CLO2 v 3 2

CLO3 v v 3 3

CLO4 4 4 3 2

CLO5 VoY 4

Cognitive Domain

R=Remembering U=Understanding Ap=Applying An=Analyzing Ev=Evaluating C=Creating

Psychomotor Domain

1. Imitation 2. Manipulation 3. Precision (Accuracy) 4. Articulation (Creative and Continuous Performance) 5. Naturalization
(Automatic Performance)

Affective Domain

1. Receiving 2 Responding 3. Valuing 4. Organization 5. Characterization by Value

Quality Assurance Criterion 1.2 The curriculum demonstrates that the expected learning
outcomes of every course are clearly defined, appropriately designed and structured, and
aligned with the program’s expected learning outcomes.

Course Learning Outcomes (CLOs)

Interpersonal &
Knowledge | Intellectual Professional-
CLOs Ethics (E) Responsibility
(K) Skills (S) specific (if any)
©
CLO1 v
CLO2 4 4
CLO3 v v
CLO4 4 4 4
CLO5 v v v
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7. Course Improvement Based on Stakeholders’ Feedback (For first-time offering, this

section may not be applicable)

Stakeholder’s Feedback Course Improvement

Quality Assurance Criterion 3.6 Information on course improvement based on feedback
from stakeholders to demonstrate that the teaching and learning process is continuously
enhanced, ensuring that it meets industry needs and aligns with the expected learning

outcomes.
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A7 3 MIRALIYEIUNTIARBINUNAANSNITTBUITEAUTIEAYT (CLOS)

Section 3 Student Improvement in relation to Course Learning Outcomes (CLOs)

1. ANNEDAARBITENINHAANSNTRBUFILAUTIHAYT (CLOS/LOs) NUABN56U N15IALaN1S

Usziliuma
clos |y naq‘ws‘msaauuazmﬂﬁwaﬂaunﬁv A
v ¢ (Active Learning) o
HOs | Haams (AasduiusUMLAn 2 18 6) vsssiuna
CLO Competency-based instruction, focused lectures, concept Al Global
1 mapping, cuided reading, and current media examples. Trend
Students explain global culture, globalization, contemporary | Snapshot;
media trends, and creative-content concepts. Feedback is midterm
K provided through discussion, annotated assignment comparative
comments, and project consultation. project; final
concept paper
and
presentation.
CLO Case-based and criticality-based learning. Students analyze A2 Culture
2 identity, representation, diversity, stereotypes, inclusion, and | and
power across societies and platforms through comparative Representation
workshops and discussion. Analysis; Ad
Cross-Cultural
> Adaptation
Exercise;
midterm and
final project
rubrics.
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CLO
3

Research-based and problem-based learning. Students scan
signals, evaluate sources, compare global and regional
trends, and interpret audience behavior and cross-cultural

media flows using relevant evidence.

A3 Platform
and Audience
Trend Report;
midterm
comparative
project; A5
concept pitch;

final concept

paper.

CLO

5 C

Creation-based and productive learning. Students apply
trend and cultural analysis to localization, adaptation,
platform-purpose alignment, content journeys, and

development of concepts for international audiences.

Ad Cross-
Cultural
Adaptation
Exercise; A5
Multiplatform
Content
Concept Pitch;
final creative
project and

presentation.

CLO

E,C

Collaborative project-based learning. Students use sources
ethically, practice inclusive and culturally responsible
communication, assign roles, provide peer feedback, present

evidence-based arguments, and reflect on teamwork.

Midterm and
final
presentations;
peer/self-
assessment;
ethical and
inclusion
Criteria

embedded in
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A2, Ad, A5,
and the final

project.

* ingms OBE MN183v el CLO InAsu KS EC

* yingns TQF Ns1e3v el LO nasu KSECIT

2. Msnmunnvilnadnsnisiseug (Outcome Index) inaunnistvagzuuy (Rubrics) lunsinuag

Usziliunesaennaeinu Avtinadnsn1siseug (Outcome Index)

CLO 1/LO 1: Explain fundamental concepts of global culture, globalization,

contemporary media trends, and creative content.

5¥9U (MU Bloom’s Taxonomy): Understanding

NOANITUNUARIDBNTINBIUTEEU (Action Verb): adunswnAaiiugiuieiuinusssulan lan1ainu

L4 v 1

Wi ULEDTINANY LazllpMas19ETSA NSBUUNFYNMNEIVRILA

Below Expectation
HadnsTuanseen
AN NAUNTAANTS
(Performance 0% - 49%)

Meet Expectation
NaEWSTILARIDDN
MM TR
(Performance 50% - 79%)

Exceeds Expectation
NAANTNLEAIDDN
ganInNAINn IS

(Performance 80% - 100%)

25 UNBWNARNLALNEIUN9EIY
JrnuAaInLPaU
PIAEIAYEIORI98 1IN

AuUSUNAesINALY

gaungkIAAnanLagnAes
TyAdAeytmnzau
LazenMeIlennsausngni

saudNdanAaasln

o3unelansunIu
Goulosunanesaduszuy
Wsudleuusunla
LLazUszqﬂéLLmﬁﬂﬁ’umaﬁ’m

ulpeeaTmnHg
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CLO 2/LO 2: Analyze cultural identity, representation, diversity, and power across

societies and platforms 326U (114 Bloom’s Taxonomy): Analyzing

NOANIIUNANIDBNTINDIUTEEY (Action Verb): AiAs1emdndnwa N15ULAUBAINKNY

ANMUNANNVIATE DAR LUUMLITIN bazANUFLRUsIT9e1Walulberaseassale

Below Expectation
NAANSTILENIDDN
AINIWNUNNAINATS

(Performance 0% - 49%)

Meet Expectation
NAANSTILERAIDDN
ASINNULNUNTIANNTIG

(Performance 50% - 79%)

Exceeds Expectation
NAANSTILENIDDA
FINIUNUNNAANTY

(Performance 80% - 100%)

szyUsziulaunsany

wANITIAsIEndadunIsuITENY

VAN

yseluaSuleanudunus e

FTUUSTIY Lwannosy

LAZDIUND

JinzaUsEuanAIINTe
Uiitvun
Taghoenavidondng uaiiuany
1

LAYBSUNENANBNITI USRI

yle

ATIENITIEN
Wigugunanudenumnsaunanie
su
Damparuduiusideuauaze
AR UTOL

LAZLANBLUINNNERANTTIATOUARY

CLO 3/LO 3: Examine and compare global and regional content trends, audiences, and

cross-cultural media flows using evidence.

5%V (MU Bloom’s Taxonomy): Analyzing / Evaluating

WoRANTIUNLERIDBNTINDIUTEIIU (Action Verb): duAu aT1aeu Wisuiiey uavasuuuwiluiiilem

neAnssuyvy wazmsivalisuvesdeviniausssulaglundnguiinelvedla

Below Expectation
HadnsTudanseen
AN LNAUNTIAANTS
(Performance 0% - 49%)

Meet Expectation

NARNGNLARNIDDN

miﬂ@]']llmm%ﬁﬂ']ﬂ%ij\‘i
(Performance 50% - 79%)

Exceeds Expectation
NadnsTLanseen
aanTunAITIAeMs
(Performance 80% -

100%)
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imwsuau“almﬁﬁﬂ iﬁaLmawazﬂaﬁmmmu maaaawazﬂawmwﬁzmm
wiasveyaluuweiieviseluvan | Wisusuwwilunwasngdnssuny | Ussliuvedninuazeniives
AVaY UANLNUNANNUA wé’ﬂgm
WazNISWUSEUNBUS VAL N LLﬁ%ﬁEU%@ﬂUWUﬁﬁLMQNﬁi@ FUATIENANULANANTZAU
JoveazUndaLIY lanuagnilnie

[ [

WALYASINVDAUNUITIANLA

CLO 4/LO 4: Apply trend and cultural analysis to develop content concepts for multiple
platforms and international audiences.

529U (MU Bloom’s Taxonomy): Applying / Creating

anﬂiiuﬁLLamaaﬂﬁgaﬂﬂizLﬁu (Action Verb):
ﬂﬁzqﬂﬁimamﬁmeﬁgl,l,uﬂi:mt,azi’wuﬁiiuLﬁaﬁmummﬁm ﬂfjmﬂumma ATUaN JUuuy

wazn1susuluavuuratsunanasule

Below Expectation Meet Expectation Exceeds Expectation
adnsTuanseen NadnsTLanseen HadnsTudnseen

AN AUNTRANTS AN AUNTIANANTS qmiwmm%ﬁmwi’a
(Performance 0% - 49%) (Performance 50% - 79%) (Performance 80% - 100%)
winfnddludaau WaLnwuwaRalaaulane A5 1euUANTIiAL35Y
lumennaasiundngiuvie | Sivmenasesiy Foslosoyasenaduszuy
UIUNIRIUGITY szynqunessasmaney | UuasuarsUuuulimansiun
LLﬁ%ﬂWiLﬁ@ﬂﬂéﬂJLJﬁ%Nﬁﬂ% UnUmIeILARzLaaNesUlamIny | anetausssuLaTianELNanos
Sounanesudvluvanza | au 3 LAZULARIFN YAV TN
3
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CLO 5/LO 5: Demonstrate ethical, inclusive, culturally responsible, and evidence-based

communication.

5¥9U (MU Bloom’s Taxonomy): Evaluating / Creating

wagsuRnvaunaNansENuNInusssula

NOANTIUNUARIDBNTNBIUTELIU (Action Verb): #0an5mien1sidgu N5Ye

wazNSINUTINANeEEnang Y ITAIvaInviane Tuuvasweyasy19ilate sy

Below Expectation
NadnsTuanseen
FnnaNTiAnnTs
(Performance 0% -

49%)

Meet Expectation
NaEWSTILARDDN
ASIPLLNITIANANTS
(Performance 50% - 79%)

Exceeds Expectation
HadWSTiLansoDN
qmiﬂmmsﬁﬁ'mwi’a
(Performance 80% - 100%)

msfoanssladuszuy
PAndngUYIeN178143
g
TOUANTIAUAIILAT
auARY
AL YA EUVNT TR
5554
wIoANUSURAvOUlUAS

Y1N91UTINNU

doanslataLau
Touarervdamdngumnzay
LANSHAYILMAINYATE
YMURIUUNUIN
LATNANTUINANTENUNNINUGTIY

ANULNUNTINAUS

1%

#9a1998190091TNWAL I UNUIINIEY

NN

WARINNERLAZAUTINLR
JANTUTHAUIITLTITULALAIINATE
UARLOYNTBUADY

LAZAZNDUNTNAUNLABNT

NN UsENITUTEAUAMN IN:

3.3 dmsinnenssunInsegunsaounvanaly Inguusieududiy

3.4 dA9NsTUnNITTIUN I TAOUTNBANATUNITTIUT NI5ISEUFI0NIISEUT UarUgnalalvgiSeuidinyens

(SeUsnanTIn (WU NITANAININOY NATNATIALAITV T 10 VinwelunsUszulanaveya invens

UnauauwIAnivy 9 uszuuIn gl 9)
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3.5 JAenysumsiSeumsaeuiimuasulugiSeuianwaalm 9 AuAeasNassa n15asNUIINTsy
mwmﬁmmgyﬂwnaumi

4.1 F3msUsudugSeuiinanvate lngaeanastunsussarasiSavesanIseusinmmiuas
ShgusasAnISeunIaaY

4.2 ulgvemssaiugiSeu n1senssainansUszdiugnuandliosdmau dnisdemsludeySeuuas
ihllveevaninase

4.3 MSUSHTUISUAD TN T LA TEUIUN T TUTANAINN TIUMAE NI US 0N 5N 198RS
logsdmau dnrsdemsludsysen uasihlylves asiiaue

4.4 FEmsusudugSeuneaasluiuianamnistuasuu (rubrics) msaagamey (marking
schemes) 13a7luN15Usesdlu (timelines) wagng sesdeulunisuszidu (resulations) Ine3sn15Useidy
wa1dnesiinuuiieanss AuaUAII UaseRssTY

4.5 33U U DUaAIINITUTSARAT U TIeIAN IS UTTIR A NS AUMANgnT Uazsanis
FgTeAUTIE Y]

4.6 imsvoundumamsussdulmungeuee 19 sil

4.7 msUssidiugeunasnszuauns Inmmunaasysuuses melies titoulemeuTanena

MD9N715YBNNIADATIMNTTUN TSN UAYAONAABIAUNANI5ISEUTTIAINNI
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Section 4 Lesson Plan and Assessments

. Lesson Plan (The course is conducted for a minimum of 15 weeks.)

Teaching & Learning

Assessment
Week Topics CLOs Hours Activities / Learning Lecturer
Plan
Materials
Course Introduction and Global CLO1 L3 1. Course overview 2. Global
1 Media Landscape media landscape 3. Diagnostic TSP
trend-mapping discussion
Globalization, Media Flows and CLO1-3 L3 1. Globalization concepts 2.
2 Cultural Exchange Media flow models 3. Case-study TSP
mapping exercise
Culture, Identity, Values and CLO1-2 L3 1. Culture and identity 2. Values
3 Meaning and meaning 3. Comparative TSP
content analysis
Representation, Stereotypes, CLO2,5 L3 1. Representation and power 2. A1: Global
Diversity and Inclusion Stereotype audit 3. Diversity and | Trend Snapshot
4 inclusion discussion (Written + TSP
Presentation)
10%
Global Audiences and Cross- CLO2-3 L3 1. Audience and cultural context
5 Cultural Communication 2. Cultural dimensions 3. Cross- TSP
cultural case workshop
Trend Research: Signals, Drivers CLO3 L3 1. Trend scanning 2. Source A2: Culture and
6 and Evidence evaluation 3. Evidence-based Representation TSP
trend report workshop Analysis 10%
Platforms, Algorithms, Creator CLO1-3 L3 1. Platform ecology 2. A3: Platform
7 Culture and Audience Behavior Algorithmic visibility 3. Audience and Audience TSp
behavior and group analysis Trend Report
10%
Midterm Project Presentation Week | CLO1-3,5 L3 1. Comparative global content M: Written +
3 analysis 2. Academic Presentation TSp
presentation 3. Q&A and 20%
feedback
Transnational Storytelling, CLO2-4 L3 1. Global vs local content 2.
9 Localization and Adaptation Localization and transcreation 3. TSP
Adaptation workshop
Global Genres, Formats and CLO2-3 L3 1. Genre and format migration 2.
10 Cultural Hybridity Cultural hybridity 3. TSP
Comparative case analysis
Fandom, Influencers, Memes and CLO2-4 L3 1. Participatory culture 2. A4: Cross-
1 Participatory Culture Fandom and creator economy 3. Cultural TSP
Cross-cultural adaptation Adaptation
exercise Exercise 10%
Soft Power, Nation Branding and CLO1-3 L3 1. Soft power concepts 2. Nation
12 Creative Industries branding 3. Creative industry TSP

case debate
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Teaching & Learning
Assessment
Week Topics CLOs Hours Activities / Learning Lecturer
. Plan
Materials
Ethics, Cultural Appropriation, CLO2,5 L3 1. Cultural appropriation 2.
13 Sustainability and Social Media ethics and inclusion 3. TSP
Responsibility Sustainability case seminar
Multiplatform Content Strategy and | CLO3-4 L3 1. Platform-purpose alignment
14 Global Content Development 2. Content journey 3. Concept TSP
development workshop
Creative Content Concept Pitch and | CLO3-5 L3 1. Student concept pitches 2. A5:
Feedback Peer critique 3. Cultural and Multiplatform
15 platform refinement Content TSP
Concept Pitch
10%
Final Project Consultation and CLO3-5 L3 1. Project consultation 2.
16 Rehearsal Presentation rehearsal 3. Peer TSP
feedback and revision
Final Project Presentation Week: CLO1-5 L3 1. Creative project presentation F: Creative
Visualizing Global Trends Through 2. Critical evaluation 3. Course Project +
17 Cinematography reflection Concept Paper TSP
+ Presentation
30%
Remarks:
1. L = Lecture (Theory) and P = Practice.
2. Indicate the instructor’s abbreviated name in the format: XXX: Full Name and
Academic Title For example: NTP: Assistant Professor Dr. Nattaphat ...
3. Teaching Activities refer to the instructional strategies and learning materials used by
the instructor to facilitate learning.
Learning Activities refer to the tasks or activities assigned by the instructor (in-class or
out-of-class) that enable students to gain meaningful learning experiences through
active engagement.
4. Indicate assessment abbreviations as follows: Q: Quiz A: Assignment M: Midterm
Examination F: Final Examination
L o a
2. unun sy (spyduamnysaidiv)
N13IAKazUIZIUNE dasu CLO 1 CLO 2 CLO 3 CLO 4 CLO5
Al Global Trend Snapshot Y Y v
. 10%
(e n 4)
ghmsanientin
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n3inlazUssiliuNg ORI CLO 1 CLO 2 CLO 3 CLO 4 CLO 5
A2 Culture and Representation
o 10% v v

Analysis (@Un14 6)
A3 Platform and Audience .
Trend Report (§Uaw 7) 1% v v v
MP Midterm Comparative
Global Content Project (a1 20% N4 N4 N4 N4
8)
Ad Cross—CuLtur{aL Adaptation 10% Y Y Y v
Exercise (fUnm 11)
A5 Multiplatform Con{tent 10% Y Y v
Concept Pitch (#an 15)
FP Final Creative Project +
Concept Paper + Presentation 30% N4 N4 N4 N4 v
@Uam 17)

3. HaN1INAHBY (Test Blueprint S¥UHIYBUAZITUIUVDHIU/VOUTELIU/NITUBUNNIYIU)

Vo Zmd | CLO1 CLO 2 CLO 3 CLO 4

Al Global Trend Snapshot:

¥ v
1

written trend summary and 10% WA AT UDIN

short presentation

A2 Culture and

Representation Analysis:

10% Sadnwal/nnuny
comparative cultural case
analysis
A3 Platform and Audience
Trend Report: evidence- 10% U%UWLL‘U’JI‘JQJ wnannlosy mé’ﬂgwu/gﬁm
based group report
MP Comparative Global
Content Project: written 20% AN Ansen Wiguiigu/mangiu
project and presentation

yihmsasedieandn
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ToLin)

dadu | CLO1 CLO 2 CLO 3 CLO 4
Ad Cross-Cultural Adaptation
Exercise: . - 4 P
10% IUUTITH AsUsEUMIBY nsuszenn
localization/transcreation
proposal
A5 Multiplatform Content
Concept Pitch: concept, 10% ﬂjya;ﬂauuﬂﬁu LLU’JﬁIﬂMaWEJLLWEW]WE]%%J
audience and platform plan
FP Visualizing Global Trends
Through Cinematography: v v . p
) ) 30% NIOULUIAA TAUTIIU/NINUNU LLu’ﬂuu/Ma‘”ﬂgwu ANSATNETIA/WNAANBTU
creative project, concept
paper and presentation
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i 5 Fansiseuguasieaiuayunisisoug

Section 5 Learning Resources and Support Facilities

1. FomaiFeusuazieatiuayumaBous
1.1 wna1susenauniseaau
« Global Trends and Culture in Creative Content Teaching document by Tonphon
Sapnirund
« Trend research worksheet, source evaluation checklist, representation audit, platform
adaptation template, content concept canvas, and assessment rubrics.
« Selected peer-reviewed articles and updated professional case studies provided through the
LMS.
1.2 witlege A9 w%aw%’wmniﬁﬂugmnéﬂﬁn%ﬂu‘%ms
« Appadurai, A. Modernity at Large: Cultural Dimensions of Globalization.
« Hall, S. (Ed.). Representation: Cultural Representations and Signifying Practices.
« Jenkins, H. Convergence Culture: Where Old and New Media Collide.
« Selected books and journals in media studies, cultural studies, communication, creative
industries, audience research, and digital platforms.
« University electronic databases for peer-reviewed journals, e-books, theses, and media-
industry research.
13 ﬁmﬂﬁﬂ’ami
« Computer laboratory with internet access for research, collaborative work, multimedia
analysis, and presentation development.
« Screening and presentation room with audiovisual equipment.
» Creative media facilities, camera and lighting equipment, and editing workstations for
developing prototype visuals or cinematographic components of the final project when
required.

11.4 Viulen wanauas Wisgunsa
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« Microsoft 365, Teams, Zoom, cloud-based collaborative documents, presentation software,
and LMS tools.

« Digital academic databases, trend-mapping tools, spreadsheet or visualization tools, and
image/video editing software for assignments, concept papers, pitches, and the final creative
project.

« Computers, projectors, audio equipment, and mobile devices used for cross-platform
content review and presentation.

1.5 soufinufauazinuszaunisn

« On-campus media, cultural, exhibition, and student activity contexts for observation and

audience analysis.

« Selected cultural sites, creative districts, media organizations, exhibitions, or industry events,

subject to course schedule and availability.

« Online professional communities and international media platforms used as virtual
observation environments.
2. uwanvlasumsizoug
https://ssrudlp.ssru.ac.th/
3. ?ian'lilf%aué’mmméeﬂ'wuan
3.1 International and Professional Organizations

« UNESCO resources on cultural diversity, media and information literacy, and the diversity of

cultural expressions.

« UNCTAD resources on the creative economy and international creative-industry
development.
» World Intellectual Property Organization resources on copyright and the creative industries.

« Professional reports and case studies from reputable media, advertising, audience, and

creative-industry organizations.

3.2 Online Learning and Media-analysis Resources
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» Educational videos and public lectures on cultural studies, global media, platform cultures,
transmedia storytelling, audience communities, and content strategy.

« Streaming and digital media platforms used for comparative analysis under educational fair-
use and institutional access conditions.

« Publicly available trend reports, platform transparency resources, and audience research,
evaluated for credibility and methodological limitations.

3.3 Social Media and Professional Networks

« Professional LinkedIn communities, creative-industry associations, academic networks, and
verified creator or media-organization accounts.

« Social media examples used for critical observation of trends, participation, fandom,
representation, and platform influence, with attention to privacy and ethics.

4. 1uFgUsznaun1siteuglusedv (and)
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n1In 6 NMsUsEliunazn1susudsesedn

Section 6 Course Evaluation and Improvement
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