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* NNFIVLUNUTENUFINA (Business Level) NURMIT9eqUFILAL
SEAUNANIIMLANUAIMUAIRENFAL (vision) N19AQ (mission)
ulaune (policy) uaztiudszdeAsan (goal) wavssnatnallu
nsaulun1suaniseuneluasans 1)

* NMafRUAIFaniAl 2193 ulaue waziidszaa wazin
N1588d19 (communication) A& lUavIANS

* NM9IAENNLUIET53A 1138 SBUs (Strategic Business Units)

* N153NFTTNINENS L9591 (Resources Allocation to
Each SBUs)
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« NM15ANFTTININENNS LU 91185509 (Resources Allocation to Each
SBUs)
* LLUUNY BCG (The Boston Consulting Group’s Growth-Share
Matrix)
* A2LLuUUay GE (The General Electric Model)
¢ N1FINUNUGIATUNULAEN1TaAVUINGTAAAY (Planning New
Business, Downsizing Older Business)
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¢ MUANTHANUNIUNIMIAANATYUU (The Current Marketing

Analysi e v . .
" HEhuntgaldunain  (Market Situations)

o  dorun1salsnuNdnious (Product
Situations)

e  darunisaisiunisuteu (Competitive
Situations)
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