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"That's what ‘being creative’ means
- it means being creative about
how You're creativel”

Lo Burnelt



https://www.facebook.com/LBthailand/photos/a.294400373962574.62850.150242185045061/1108908452511758/?type=3
https://www.facebook.com/LBthailand/photos/a.294400373962574.62850.150242185045061/1108908452511758/?type=3

e Leo Burnett Group Thailand

eptember 27 at 7:oo0pm -
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"There is no excuse for a writer writing a dull piece of copy or a dull
commercial because 'That's how our client is' or 'they make us put in all
that junk.’

The real pro in this business is the guy who can take the stickiest sort of
writing job - like the one where the client almost guides the writer's
fingers - and make it something effective, and at the same time, keep
his self-respect as a writer.

That's what 'being creative' means - it means being creative about how
you're creative!"

Leo Burnett
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Advertising Ageney: Demner, Merlicek &
Bergmann, Vi€nnas
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nia “gold” v Spikes Asia

X1 Tas THE LEO BURNETT GROUP THAILAND, Bangkok

TAXI Tazs THE LEQ BURNETT GROUP THAILAND - Spikes Asia 2015

Awarded: Gold

Category: Film Craft

Creative: TAXI

Advertiser: EK-CHAIDISTRIBUTION SYSTEM CO.
Product: TESCO LOTUS

Entrant /Agency: THE LEO BURNETT GROUP THAILAND,
Bangkok

Production Company: HUB HO HIN BANGKOK Bangkok
Country: THAILAND

fian - http://[www.marketingoops.com/award/spikes-asia/gold-award-thailand/




ywia “gold” vu Spikes Asia
CLASSROOM laa DENTSU (THAILAND), Bangkok

Awarded: Gold

Category: Print

Advertiser: KAO COMMERCIAL THAILAND
Product: ATTACK AROMA DETERGENT

Entrant / Agency: DENTSU (THAILAND), Bangkok
Country: THAILAND
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