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TV dominates media spending in SEA

10% 7% +2% 159 Jan-Oct
USD Dollar ~ 30,477M 26,878M 2,72M 2,074M 20 23

Indonesia Philippines Thailand Malaysia

¢ TV @ Digital @ Print ) Radio  Out of home & Cinema
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Cross-platform ratings in 2023

Person 4+
Nationwide

Source: Nilsen Cross-platform ratings Nationwide 4+, 2023
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Streaming viewers are younger than
traditional viewers

TV Offline viewers Streaming viewers

Bapy Boomer
28 1%

Baby Boomer
55 6%

Source: Nielsen Cross-platform ratings Nationwide 4+, 2023 [Reach]
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