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Good Morning
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Welcome to
Starbucks Rewards!
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= Who you are + + What you stand for
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feel goood is not
just an emotion,
it's a philosophy
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Honda Zoomer-X



https://youtu.be/CM9FmTmHSII
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https://youtu.be/wHqvDvXWxuM
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Nestle.

Good Food, Good Life
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AIS PLAY BRAND IDENTITY

AIS PLAY

Brand Ildentity

Contents

1. AIS PLAY Brand Logo
1.1 lcon
1.2 Logo
1.3 Color
1.5 Font

2. Visual System Overview
3. Device Icon Guide Line
4. Grid System

5. Visual Examples

® 2018 AISPLAY. ALL RIGHTS RESERVED.
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the future's bright, the future's Orange .
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Brand Cl Story X-Ray
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Brand Cl Story X-Ray

¢® Brand Character
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® Story Tone & Voice
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