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Strategic Dissection — lindlasvawARIAUIULY

®  Objective vovnAuIUryfoo:ls

* Insight AanvovnauithhNg

° Big Idea asUilu 1 Us:lan

°* Key Message wmoslsnulas

® Emotional / Rational Appeal ql[t3
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From Idea to Channel - AnloiRd nasidonsoono
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From Idea to Channel - Anloifd nasidonisoomy

® Who are we talking to?

®  What tension / pain / desire?
° Big Idea (fiovianUuiSovln)

®* Mood & Tone



From Idea to Channel - AnloiRd nasidonsoono

Channel Card



From Idea to Channel - Anloifd nasidonisoomy
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From Idea to Channel - Anloifd nasidonisoomy

“fMidagusoomo II6 Big Idea gvikijoulf

nAUIUnyUosdvIriouinuRSoIUa?”
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Media Touchpoint Mapping - Iaumvoussaumsnigsuans

Inas:nauidau Communication Journey IUUDE

°  Awareness: AUIDOISIASLIISNAIRU

°* Engagement: Iniddousouodls

° Action: IsvoehnlRivaimosls

* Share / Sustain: moghwlsiAiSoolinniaso



Media Touchpoint Mapping - 1daumvous:aumsniwsuans
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Project Assignment

Project:

Media Logic
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