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https://youtu.be/dNaLf8dgwWM?si=ZPmLjVXcwke6mzOt
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Follower 21.6M Follower 20.3M Follower 14.1M Follower 13.8M Follower 13.6M
* @win.william_official * @janeydm * @atom2255 * @mede_moji * @eoirn_eoirmn

0 Review, Automobile O Lifestyle, Review U Beauty, Lifestyle O Beauty, Food & Drink O Beauty, Personal Care
4 Engagement: 1.42% 4 Engagement: 0.92% 4 Engagement: 0.28% 4 Engagement: 1.52% “ Engagement: 0.50%

SPD No.1

Follower 10.5M
* @cardncyn ® @kaykai_ncth ® @jack_papho69 © @boy38170 * @spriteder_spd
O Beauty, Lifestyle O Lifestyle, Review 0 Lifestyle 0 Style & Fashion 0 Lifestyle, Review
4 Engagement: 8% 4 Engagement: 5.74% 4 Engagement: 1.94% 4 Engagement: 0.40% 4 Engagement: 1.73%
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My name12

9.8M wer  9.4M ollower 9.2 Follower ~ 9.2M

© @namemnijtvi2 * @josephmayuen » @lilly_nija * @yeeyeehtay0113
O Lifestyle

O Lifestyle 0 Video Gaming O Lifestyle, Review O Lifestyle, Review
4 Engagement: 0.08% 4 Engagement: 0.50% 4 Engagement: 0.72% 4 Engagement: 1.75% “ Engagement: 0.45%

~ ) . ’ 9
8 ‘

NICKKU

taophiangphor
Follower  9.1M [l Follower Follower  8.6M
© @nickkunatip * @lookball999 ® @ceowaris * @tao_stp * @kik0404

O Lifestyle, Review O Lifestyle, Review O Parenting, Beauty 0 Pets, Lifestyle 0 Food & Drink, Review
4 Engagement: 0.59% 4 Engagement: 0.12% 4 Engagement: 0.97% 4 Engagement: 0.16% 4 Engagement: 0.03%
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https://youtu.be/dNaLf8dgwWM?si=ZPmLjVXcwke6mzOt
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Budget Puzzle - 15UUDNA

® Facebook / IG Ads - 50,000
® TikTok Ads - 40,000

® Macro Influencer - 120,000
® Micro Influencer - 60,000

® Sampling - 50,000

°* Event 1an - 80,000

® Production - 40,000
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Timeline Jenga - 10a1lliwo

® Research

® Creative

® Production
® Launch

®  Amplify

¢ Evaluation



Budget Puzzle - 15UUDNA
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Phase 13U dugn RLNEIRP)

Research

Creative

Production

Launch

Evaluation




Timeline Jenga - 10a1lliwo
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Campaign overview
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The Workshop

Thai
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Pilot Teaser




Music Video

Music Video
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#Umuwua #1000stars #GMMTV
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Reaction

[ENG SUB] EP.1 REACTION! wwsetsnau 2gether The Series #uil91i1in1s9
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Execution timeline
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Execution timeline
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Execution timeline

February
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Execution timeline
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Execution timeline

September
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Project Assignment

Campaign Strategy — Creative —
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