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https://youtu.be/dNalLf8dgwWM?si=ZPmLjVXcwkebmzOt



https://youtu.be/dNaLf8dgwWM?si=ZPmLjVXcwke6mzOt

Strategic Dissection — lindlasvawARIAUIULY

®  Objective vovnAuIUryfoo:ls

* Insight AanvovnauithhNg

° Big Idea asUilu 1 Us:lan

°* Key Message wmoslsnulas

® Emotional / Rational Appeal ql[t3



Mapping
laumvous:aumsniwsuans



Media Touchpoint Mapping - Iaumvoussaumsnigsuans

Inas:nauidau Communication Journey IUUDE

°  Awareness: AUIDOISIASLIISNAIRU

°* Engagement: Iniddousouodls

° Action: IsvoehnlRivaimosls

* Share / Sustain: moghwlsiAiSoolinniaso



Media Touchpoint Mapping - 1daumvous:aumsniwsuans
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13 2

Win William

21.6M
© @win.william_official
O Review, Automobile
“+ Engagement: 1.42%

Follower

Carddd

-
i

Syun gossruing

Follower  20.3M

* @janeydm
O Lifestyle, Review
4 Engagement: 0.92%

!5
e #
o:iou
Follower 14.1M
* @atom2255

O Beauty, Lifestyle
4 Engagement: 0.28%

u3n wJle

| Ayrya GuizAnd
13.8M
* @mede_moji

O Beauty, Food & Drink
4 Engagement: 1.52%

Follower

uouviryny

13sulan

13.6M
* @eoirn_eoirn

O Beauty, Personal Care
“+ Engagement: 0.50%

Follower

SPD No.1

Follower 12m
* @cardncyn

O Beauty, Lifestyle

“+ Engagement: 8%

Bie The Ska

Follower 11.8M

* @kaykai_ncth
O Lifestyle, Review
4 Engagement: 5.74%

Follower 11.6M
® @jack_papho69
0 Lifest

4 Engagement: 1.94%

10.8M

* @boy38170
O Style & Fashion
4 Engagement: 0.40%

My name12

Trswundou

uSunn ionnau

Follower 10.5M
* @spriteder_spd
0 Lifestyle, Review

4 Engagement: 1.73%

Wntginu

Follower 10M

NICKKU

9.8M
* @namemnjtvi2

O Video Gaming

# Engagement: 0.50%

Follower

lookBall

Follower  9.4M

* @josephmayuen
0 Lifestyle, Review
“ Engagement: 0.72%

| CEO WARIS un$T30

Follower  9.2M

* @lilly_nija
0 Lifestyle, Review
4 Engagement: 1.75%

Follower ~ 9.2M
* @yeoyeehtay0113
O Lifestyle

“# Engagement: 0.45%

taophiangphor

Follower  9.1M

© @nickkunatip
O Lifestyle, Review
4 Engagement: 0.59%

miJou

D:1d0n ASIOINOS 1 AUMY KSo lulAsduwa 10 Au

Follower ~ 8.9M
* @lookball999

O Lifestyle, Review

4 Engagement: 0.12%

Follower ~ 8.9M

© @ceowaris
O Parenting, Beauty
4 Engagement: 0.97%

8.6M

Follower

8.3M

0 Food & Drink, Review
4 Engagement: 0.03%
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https://youtu.be/dNalLfsdgwWM?si=ZPmLjVXcwkesmzOt



https://youtu.be/dNaLf8dgwWM?si=ZPmLjVXcwke6mzOt
https://youtu.be/dNaLf8dgwWM?si=ZPmLjVXcwke6mzOt
https://youtu.be/dNaLf8dgwWM?si=ZPmLjVXcwke6mzOt
https://youtu.be/dNaLf8dgwWM?si=ZPmLjVXcwke6mzOt
https://youtu.be/dNaLf8dgwWM?si=ZPmLjVXcwke6mzOt

Budget Puzzle - 15UUDNA

® Facebook / IG Ads - 50,000
® TikTok Ads - 40,000

® Macro Influencer - 120,000
® Micro Influencer - 60,000

® Sampling - 50,000

°* Event 1an - 80,000

® Production - 40,000



Budget Puzzle - 15UUDNA
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Timeline Jenga - 19anlljwo

Phase



Budget Puzzle - 15UUDNA

Timeline lAUIUNY

Phase 13U dugn RLNEIRP)

Research

Creative

Production

Launch

Evaluation




Timeline Jenga - 19anlljwo
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Campaign overview
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Timing: October 2021
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[>AISPLAY

Timing: November 2021
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Timing: Jan-Feb 2022

Iuvooniduiwavim(re-arrange) llaawavlr

ST Concept Jodamadloiwaous:nousEsd
Music Video . .

lagorsuniiwavo:osuniinoIUUAaiD

Gimmick wiusovmv YouTube AIS Play
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#livmuwua1d #1000stars #GMMTV
[LIVE] wemaduiinuaas "dvuiuaii | 1aswv dngd a1e way wanil
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#LiveAtLunchSS2xEarthMix #LiveAtLunchSS2 #¥GMMTV

LIVE@LUNCH Season2 fu “idsw-final"
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Reaction

EP.12 @auau [ REACTION ] siu&uazau Lovely Writer #uilsuiinTsoxia1aw

KULKU1 s

[ENG SUB] EP.1 REACTION! wwsetsnau 2gether The Series #uil91i1in1s9
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Fan meeting
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Campaign overview
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Execution timeline

August
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Execution timeline

November
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Execution timeline

February
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Execution timeline

June

Pre-
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Execution timeline

September

Pre-
Production

Productio
n

On Air




Project Assignment

Project:

Media Logic
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