AAM2304

MSF0ansMscanaIZOivoNSSU

Event Marketing Communication

sSOVMACSSH das.Usimdamda ASDUM




AAM2304-58742

AMsdoaisnmsaalalBononssy
0.0 Yryirvryy (0)

wusAa ANUHLIY ANWEIATY AWLDULI SULUU DuAUS:NDU la:
AS:UdUASMISFDAISAISAAIALEVADNSSY HAUgUaMsasivassA
wWaviudoaismsaanaldononssy

Hada3au: undh uudAaua:anuadAsyusoms
FomsmisaaraiBoionssy (3 s.n. 2568, 14:00)

NSy
s1ga:ldea Tasvasivo

Wanmsisgu

UmisAnu ndunsissu

2568/2 nduissu201dnAnunimaunddnende Us:nduade

dinAmaas B 1780

Sutdanaratssu SuUananalssu
1s.n. 2568 10 w.9. 2569

21sganu

sA.as.Us:mynida ASsSua




MSITguUIWUMSAIgUNYNSSIU



MmsIggdu



66

aruoenniRueslsiu Proposal

99



idomr”aninsovidiu



Executive Summary
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Background & Situation Analysis
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Objectives (SMART)
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Target Audience
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Concept & Theme
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Concept & Theme
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Key Activities / Experience Design
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Communication Plan
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Timeline
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Budget Overview
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Evaluation Plan
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Event

Concept Sprint
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