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Digital marketing also has the characteristics of multimedia,
cross space, interaction, personification, foresight, efficiency,
economy, etc. Due to the use of various attributes of digital
products, digital marketing has added many new characteristics on
the basis of transforming traditional marketing methods.

Based on the above characteristics, digital marketing has many
unprecedented competitive advantages: it can integrate various
marketing activities such as product description, promotion,
customer opinion survey, advertising, public relations, customer
service, etc, and carry out one-to-one communication to truly
achieve the comprehensive effect that the marketing mix seeks.
These marketing activities are not limited by time and region. They
integrate text, voice, video, online video and audio-visual, and are
presented in a dynamic or static way. They can easily and quickly
update information. At the same time, consumers can repeatedly
browse and query online. Combining these functions is equivalent
to creating countless dealers and business representatives.
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