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Insoa§wﬁug1uuao Ansoff Matrix (The 2x2 Taxonomy)
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s:QUAIINFYY (The Risk Gradient)
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1. n1sw1:aana (Market Penetration)
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2. mswasuawaanaun (Product Development)
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3. mswavunaaia (Market Development)
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4. msumsssnouuunamhaw (Diversification)
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dsUwsautlneu: 4 nAnvnagns (Growth Strategy Matrix)
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stUUUIDAIBYNAENS (The Strategic Ecosystem)
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UoAISSIVIIa:iavINa (Strategic Caveats)

Real-World
Complexity
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dsUdns:=dnney (The Executive Cheat Sheet)
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- Harry Igor Ansoff (1918-2002)
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