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From Lab to Legend: The Gatorade Story
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( Dehydration ) ( Problem-driven R&D ) ( Brand identity )
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Licensing / Electrolytes / Personalization
Cross-industry innovation / Market creation

1. Dr. Cade discovered players lost fluids and [_______]
during games.

2. Stokely-Van Camp received the rights to produce

Gatorade through [_______ I8
3. Before Gatorade, there was no sports drink industry.
This is an example of [_______].

4. NASA’s ‘The Right Stuff’ being used by athletes is an
exampleof [_______].

5. The Al app provides [______] hydration plans for every
unique athlete.

Word|Bank

& NotebookLM



J 1 Electrolvtes Discussionf@Question:
' yt Think of another product that
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