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1. Fumansadn (tradition trade)

1) N7uanAaguABANTEIIY (barter system)
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1. F1upndansalAy (tradition trade)

2) apdm (raw-food market)
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1. Fumansadn (tradition trade)

3) ULULT/LNeAaRe (peddler/stall)
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1. Fumansadn (tradition trade)

4) $711 81U (grocery store)
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1. Fumansadn (tradition trade)
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2. Fupdanasslvd (modern trade)

2.1 ¥easanduan (department store)

Wie
;.

1Bunsa




sluvuaaIgsnamlan

2. Fupdanasslvd (modern trade)

2.2 Sumdanawalue) (discount store)
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2. Fupdanasslvd (modern trade)

2.3  Fwuazeanda (convenience store)
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2. Fupdanasslvd (modern trade)

24 Fuaanizeds (category killer)

watsons,
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2. Fupdanasslvd (modern trade)

25  qulasundiin (supermarket)

Tops

market
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2. Fupdanasslvd (modern trade)

2.6 Asadnaaeslseeny (factory outlet)
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2. Fupdanasslvd (modern trade)

27 Augmeaguau (community mall)
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3. F1uAUANENUAUN TR (internet retailing)
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